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Respected Chairman Marcio Favilla, Vice-Chairs, Secretaries-General and Fellow
Members,

Good day!

I am Tao Peihong, Secretary-General of the China Region of the World Rural
Tourism Council and Executive President of the World Rural Tourism (Town) Travel
Alliance for Mutual Benefit. It is a great honor to share the work plan of the China
Region at this interactive meeting. Today I will report to you through the lens of
"Three Systems."

First, Strengthening Product Packaging. The rural tourism products offered by
our members in the China Region are uniquely distinctive. We will enhance
professional packaging to achieve optimal results, particularly by refining
promotional content and visual branding across cultural, experiential, and service
dimensions. This will elevate the appeal and market competitiveness of our products,
ensuring they are presented to the market in their best form. Through these efforts, we
aim to establish a comprehensive Product Packaging System for the China Region.

Second, Expanding Promotion Efforts. Excellent products require excellent
promotion. We will consolidate resources and leverage websites, WeChat groups, live
streaming, and emerging media platforms to disseminate information across multiple
channels and levels. This will amplify the influence of our members' products, attract
more tourists, and ultimately build a robust Promotion and Marketing System for the
China Region.

Third, Building a Communication Platform. To foster collaboration and
exchange among members, we will serve as a bridge by regularly organizing
Secretary-General meetings and business interactive sessions to provide a platform for
communication and learning. Additionally, we will establish an online community to
enable Secretaries-General and members to share information, discuss challenges, and
explore collaborations anytime, anywhere. This will facilitate resource sharing,
complementarity of strengths, and fully harness the role of the World Rural Tourism
(Town) Travel Alliance for Mutual Benefit, thereby constructing a Communication
Platform System for the China Region.

Dear friends,

Rural tourism is a blue ocean brimming with hope and opportunities. Let us join
hands, leverage the power of the Travel Alliance, and work together in product
packaging, promotion, and member exchange to contribute to the prosperous
development of the China Region of the World Rural Tourism Council!

Thank you!



