“The Path to Breakthrough in Global Rural Tourism Operations.”
“@IR S MIRIFEE I RBEBAE— KRG E.RPE (Dzmitry Marozau)

Good afternoon, dear colleagues! Thank you for this opportunity to discuss
some ideas about passes to Breakthrough in Global Rural Tourism Operations.
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In our turbulent times Rural tourism gives a wonderful opportunity to discover
and learn local cultures worldwide, escaping overstressed urban areas and enjoying
peaceful village life in a comfortable way. From wonderful Chinese landscapes of
Different Provinces to European pristine forests of Belarus and North American
Rocky Mountains. This unique type of tourism provides people the best opportunity to
learn diversity of different countries and teach how to understand each other and it so
much necessary these days.
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In our rapidly urbanizing world Rural tourism gives people more reasons to stay
in rural areas and even to move there, quitting their jobs in big cities. According to the
UNWTO Rural tourism has a high potential to stimulate local economic growth and
social change because of its complementarity with other economic activities, its
contribution to GDP and job creation, and its capacity to promote the dispersal of
demand in time (fight seasonality) and along a wider territory. Today it is getting only
more and more important.
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Due to the various troubles in global economy, we are facing decrease of middle
budget travel, with the simultaneous rise of low budget trips (between young people
especially) and luxury travels. Rural tourism can and should cover these segments,
both for local travelers and international. Most of Rural tourism consumers are local
people, but there are some exceptions. In Belarus, for instance, we see many students
from China travelling around Belarusian rural estates, enjoying direct contacts with
animals, countryside life and local culture.

A, REIREGHEH A ENET W, TSR Pk, R
JRAT CReAEAE RN D N i i i iR i 20 H an 364K . 2 A iR e 56 4= T g
73, WP XN E, BEIRGS A E R, BRG] E R

HIR SN IR I B SRR CLAH A, HEEFISh . indE B
D, HEZPEAFEERE 2N ERKT, REKRRKRIY LS. 2 AR
7 A

There are approximately 12 000 Chinese students in Belarus staying from 1 to 5
years and traveling a lot during this time. To show them and local people opportunities

to travel around rural estates we invite them every year to visit our annual spring
tourism exhibition where Rural tourism of every region of the country is represented.
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It i1s very important for us as for a state institution to establish direct contacts
between rural tourism suppliers and consumers which are mostly clients but not
business. We see that rural tourism products are used by tour operators only in a small
scale, mostly some thematic day tours or meals in traditional style. We see a great
importance in teaching owners of rural estates how to sell their product in B2C format
using modern digital marketplaces to reach their consumers it the most effective way
as well as to digitalize their business models.
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We understand, that some of them will never use this model due to their
preferences to run business in more conservative way, but most of owners we can
connect with digital platforms which can definitely help to find clients not only in a
high season which is not a problem usually but in law seasons as well.

HATEEL R, FHAEpra NS, — SR E R Ry iz
By BRZHN AR S ERBIR R S B, A AOBIE Z %
it

It is also quite important to explain which products beside accommodation and
meals can be sold through digital marketplaces and how to create them in proper way:
tours, transfers, different extra activities. Proper itineraries building usually requires
special trainings for rural tourism suppliers.
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Rural tourism clusters development is still a strong resource for increasing of
rural tourism numbers. Creation of strong ties between neighbor rural estates with
different specialization can help to build better packages interesting for consumers
looking attractive on digital marketplace. It can be wine tasting, horseback riding,
kayaking, cooking, collecting berries and mushrooms, playing traditional music etc. It

is impossible to do everything alone. Together is much easier to create interesting
programs for tourists for a long duration.
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Another task we see as a very important one is to explain rural tourism suppliers
the importance and ways of preservation of intangible heritage. Rural tourism helps to
save and protect intangible heritage all over the world, but quite often in a very
simplified way. Ancient manufacturing methods, customs, rituals and other intangible
heritage elements are getting a chance to survive and be transferred to further
generations thanks to the public attention generated by its use in Rural tourism.
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But it is very important to keep a balance between authenticity and
commercialization. Sometimes it is required to make a “touristic” version of some
ritual element for use in tour products and preserve an authentic version for spiritual
purposes of local communities, but it is very important that organizers understanding
the difference between these two types and can explain it to guests. It reminds us
about the importance of storytelling skills between owners of rural estates, which
requires special training for rural estates owners. Anyway, we see that more and more
intangible heritage elements originally involved to the rural tourism programs are
including to the UNESCO world heritage list.
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There are 5 unique elements included in Belarus in this list: Belarusian rite of
the Kolyady (Christmas) Tsars, Celebration in Honor of the Budslau Icon of Our Lady
(Budslau fest), Spring Rite of Jurauski Karahod, Tree beekeeping culture of Belarus
and Poland, Straw weaving of Belarus: Art, craft and skills. These are very important
drivers for the further sustainable rural tourism development and strengthen good
transborder relations.
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One more detail we see is quite important is a creating of good publications
about traditional recipes of local meals in a way that can attract rural estates owners so
they use them in menu’s in their properties. Such traditional cuisine guide books can
help to educate both owners of the rural estates and tourists. It can be a very helpful
souvenir to sell in rural tourism areas as well. Educational traditional culinary
workshops organization is very helpful for these purposes. We organize such
workshops separately in different regions of the country and during tourism
exhibitions and conferences.
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Despite all current difficulties in international relations Rural tourism stays as a
very effective tool for sustainable development of domestic, inbound and international
tourism worldwide. Further international exchange of experience in Rural tourism
development is absolutely necessary. That is why the work of the World Rural
Tourism Council is extremely important.
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Thank you very much for your attention and professionalism. Wish you success
in your honorable initiatives.
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