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Introduction | 5|&
Africa is embracing rural tourism as a catalyst for inclusive growth.
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Q2 strategic actions focus on sustainability, local empowerment, and
innovation.
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Community—Based Tourism Development | #k[XJigiiF K JE

Kenya: Loita Hills Maasai project expands cultural homestays and artisan
support.
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Ghana: Tafi Atome Monkey Sanctuary upgraded with local training and
facilities.
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Q2 Target: Support 25 new CBT initiatives with capacity building.
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Infrastructure Expansion | JEREEEY &

Rwanda: Feeder road improvements around Musanze boost access to rural
villages.
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Morocco: High Atlas rural development enhances lodging and trails.
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Q2 Target: Upgrade infrastructure in 10 rural tourism clusters.
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Cultural Heritage & Eco—Conservation | (AL~ 54 &R

Ethiopia: Rural circuits in Lalibela blend heritage, cuisine, and
trekking.
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South Africa: Venda Sacred Forests Trail integrates culture and
conservation.
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Q2 Initiative: Launch “Voices of Rural Africa” global digital campaign.
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Digitalization and Marketing | #Fb5E4Y

Uganda: Launch of rural tourism app connecting travelers to local
experiences.
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Senegal: WhatsApp groups manage bookings in Casamance villages.
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Q2 Goal: Train 500 entrepreneurs via Africa Rural Tourism Digital Academy.
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Investment & Partnerships | ##%5&1EiktE

AfDB: Piloting a Rural Tourism Investment Fund in Mozambique & Malawi.
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UNWTO & NEPAD: Hosting Pan—-African Rural Tourism Forum in July.
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Q2 Goal: Mobilize $20 million in blended finance for rural hubs.
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Africa’ s Q2 plan champions inclusive, sustainable, and community-driven
tourism.
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From Kenya to Morocco, rural regions are being empowered through tourism.
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Let us build resilient and vibrant rural tourism ecosystems together.
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Thank You for listening | JEitEemy
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Introduction

v Africa is embracing rural tourism as a catalyst for inclusive
growth.

v Q2 strategic actions focus on sustainability, local
empowerment, and innovation.




Community-Based Tourism Development and
Infrastructure Expansion

COMMUNITY-BASED TOURISM DEVELOPMENT

v Kenya: Loita Hills Maasai project expands cultural homestays and
artisan support.

v Ghana: Tafi Atome Monkey Sanctuary upgraded with local training and
facilities.

v Q2 Target: Support 25 new CBT initiatives with capacity building.
INFRASTRUCTURE EXPANSION

v Rwanda: Feeder road improvements around Musanze boost access to
rural villages.

v Morocco: High Atlas rural development enhances lodging and trails.
v Q2 Target: Upgrade infrastructure in 10 rural tourism clusters.




Cultural Heritage & Eco-Conservation and
Digitalization and Marketing

CULTURAL HERITAGE & ECO-CONSERVATION

v Ethiopia: Rural circuits in Lalibela blend heritage, cuisine, and trekking.

v South Africa: Venda Sacred Forests Trail integrates culture and conservation.
v Q2 Initiative: Launch "Voices of Rural Africa” global digital campaign.
DIGITALIZATION AND MARKETING

v Uganda: Launch of rural tourism app connecting travelers to local experiences.
v Senegal: WhatsApp groups manage bookings in Casamance villages.

v Q2 Goal: Train 500 entrepreneurs via Africa Rural Tourism Digital Academy.




Investment & Partnerships

v AfDB: Piloting a Rural Tourism Investment Fund in
Mozambique & Malawi.

v UNWTO & NEPAD: Hosting Pan-African Rural Tourism Forum
in July.

v Q2 Goal: Mobilize $20 million in blended finance for rural
hubs.




Conclusion

v Africa’'s Q2 plan champions inclusive, sustainable, and
community-driven tourism.

v From Kenya to Morocco, rural regions are being
empowered through tourism.

v Let us build resilient and vibrant rural tourism ecosystems
together.




v Thank You for listening




